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European Media & Marketing Survey (EMS) od 1995 roku bada rynek ogólnoeuropejskich 
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  EMS (Top 20%)    EMS Select (Top 3%) 
  Tygodniowe dotarcie %    Tygodniowe dotarcie % 

1 Eurosport 31.2%  1 Eurosport 34.2% 
2 MTV 26.6%  2 MTV 27.8% 
3 Discovery 19.0%  3 CNN 24.4% 
4 Euronews 17.6%  4 Discovery 22.3% 
5 CNN 17.6%  5 Sky News 21.8% 
6 Sky News 15.7%  6 Euronews 19.9% 
7 National Geographic 15.4%  7 BBC World 17.3% 
8 BBC World 12.0%  8 National Geographic 17.3% 
9 TV5 7.3%  9 Bloomberg 10.2% 

10 CNBC 6.6%  10 CNBC 9.7% 
11 Travel Channel 6.4%  11 TV5 8.3% 
12 Bloomberg 6.2%  12 Travel Channel 7.5% 
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